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SEPTEMBER 1960 


Annual Meeting Issue 


SHAA Plans 9th Annual Meeting—One of the most unusual and 
worthwhile annual meetings in the history of the Society will take 
place October 6-8 at Chicago’s La Salle Hotel. Top speakers will 
discuss subjects ranging from surgical techniques to salesman- 
ship, from tax problems to technical standards, from perceptive 
loss to problems of children.—Pages 6 & 7. 


California Chapter Holds 2nd Annual Meeting—Meeting at Oak- 
land, members of the California Society of Hearing Aid Audiolog- 
ists enthusiastically marked their first year in action—Page 12. 


“I Watched a Stapes Operation,” by Jack B. Taylor, Certified Hear- 
ing Aid Audiologist—An interesting and unique report of obser- 
vations of stapes surgery.—Page 15. 


The First Six Months—a report on the first half year of operation 


of the National Committee on Ethics of the Hearing Aid Industry. 
—Page 18. 
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Time... After Time... After Time 


We asked our distributors: What do you consider to be 
the best known aspect of Audivox Hearing Aids? And 
among all the answers about quality and appearance and 
prestige, one response was repeated again and again — 
listed more times than ‘any other single answer. That 
response? Service. Fast service . . . dependable service 


... Audivox service. 


We talk about it as being 48-hour service, because 
sometimes it has to take that long to make sure it’s done 
the right way. But actually it’s a rare job that isn’t sent 
off in half the time, and there are many that take even 
less than that. 


learn the advantages of an Audivox franchise. If you ore interested in 
selling America's most respected hearing aid in your community, write us 
today. Perhaps we can welcome you to the Audivox family of dealers. 


©1959 AUDIVOX, INC, 
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One reason, of course, is our equipment — the most 
complete and modern equipment in the business, much 
of it designed specifically for Audivox by our own engi- 
neers. Another reason is our experience — experience 
gathered from all parts of the United States and its terri- 
tories, so that our service engineers are familiar with 
every atmospheric condition and climatic problem from 


Maine to Hawaii. 


It’s good to have this sort of service record to point 
to when you’re recommending a hearing aid. It’s good to 
recommend a product people trust, and a company they 
know they can rely on. That’s why more physicians every 
year recommend Audivox Hearing Aids. 


aUudivOX nearine ans 


Successor to the Western Efeciric Hearing Aid Division 


Audivox Hearing Aids are licensed under patents of the American Telephone 
and Telegraph Company, and Bell Telephone Laboratories, Incorporated. 


Home offices and Main Piant 123 Worcester Street, Beston 18. KEnmore 6-6207.. 
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Audovibel 


Vol IX, Number 5 


260 Southfield Rd., Detroit 29, Mich. 
Telephone . . . . DUnkirk 6-2500 


AUDECIBEL is the official journal of the So- 
ciety of Hearing Aid Audiologists. Its pur- 
pose is to bring to the otologist, the clinical 
audiologist, the hearing aid audiologist, and oth- 
ers interested in the field of hearing and audio- 
logy, authoritative articles, papers and data 
concerned with research, techniques, education 
and new developments in the field of treating 
and — the hard of hearing. UDECI- 

dedicated to the goal of rapport among 
all chene concerned with the hard of hearing 
so that mutual and overlapping problems may 
be recognized and outstanding ideas, skills, 
py — iences be shared for the greater bene- 
it of all, 


Staff 
Thornton Zanolli ............ Editorial Director 
FamG TREE. nds cicccucsscscégnedesssevige Editor 
D. Dale Hughes ............. Business Manager 


CIRCULATION: AUDECIBEL is circulated 
free of charge to vu U.S. and Canadian otolo- 
gists, audiology clinics, speech and hearing cen- 
ters, schools for the deaf and hard of hearing, 
teachers in university speech and hearing de- 
partments, medical libraries, hearing aid retail 
and Manufacturing firms, and Certified Hear- 
ing Aid Audiologists. 

STUDENT SUBSCRIPTIONS: Students en- 
rolled in university speech and hearing pro- 
grams can receive AUDECIBEL at the special 
rate of $1 for 6 issues. 

REGULAR SUBSCRIPTIONS: Regular sub- 
scription rate is $3 per year in the United 
States; $4 foreign. Back issues or single cop- 
ies, 75c each; 2-9, 50c each; 10 or more, 4uc 
each. 

MANUSCRIPTS: Researchers, teachers, prac- 
titioners, graduate students, and others are 
invited to submit articles and papers for pub- 
lication. Payment is made upon acceptance. 
Manuscripts submitted should be accompanied 
by addressed envelopes and return postage. 
AUDECIBEL assumes no responsibility for re- 
turn of unsolicited materials. For information 
about editorial requirements, please send for 
our “Fact Sheet for Writers.” 
ADVERTISING: AUDECIBEL’S unique cir- 
culation (14,700) to all U.S. and Canadian 
otologists, clinics, hearing centers, and schools 
—in addition to hearing aid dealers and Cer- 
tified Hearing Aid Audiologists—makes it an 
ideal KEY MEDIUM for advertisers who want 
to reach those who work with the hard of 
hearing. Advertising rate card, ideas for suc- 
cessful advertising, and additional information 
available on request. 


SOCIETY OF 
HEARING AID AUDIOLOGISTS 
260 Southfield Rd., Detroit 29, Mich. 
FA inks backs de bbe ceinstase DUnkirk 6-2500 


The Society of Hearing Aid Audiologists is 
dedicated to the goal of reaching and main- 
taining the highest possible standards in the 
field of hearing aid audiology. One of the most 
important activities of the Society is its Cer- 
tification Program, whereby hearing aid deal- 
ers and salesmen who meet strict standards as 
to experience, training, competence, knowledge, 
and character are granted the title “Certified 
Hearing Aid Audiologist” and accepted as 
members of the Society. 


Board of Governors 
KENNETH S. WOOD- (1960), Chairman, 9 
Ransom Ave., N.E., Grand Rapids, Mich. 
ALICE BLACKHALL (1960), 247 King St., W 
Chatham, Ontario, Canada 

Md CONN (1960), 909 Sixth Ave., San Diego, 
alif. 

MAX ELBAUM (1963), 1102 State St., Erie, Pa. 

STANLEY K. FOSTER (1962), 156 E. Fourth 
St., Cincinnati, Ohio 

WALTER L. METCALFE (1960), 2001 Liberty 
Bank Bldg., Oklahoma City, Okla. 

HAROLD OTTEN (191), M-4 Medical Arts 
Bldg., Omaha, Nebr. 

JOHN B. WHIDBY (1964), 260 Peachtree St., 
N.W., Atlanta, Ga. 

THORNTON ZANOLLI (1960), 28 W. Adams 
Ave., Detroit 26, Mich. 


Officers- 
Matimeth Bi Weed ~.cncscccccssnscseeses President 
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Harold Otten ............... Secretary -Treasurer 
Felix Visk ......... Ass’t Sec’y - Legal Counsel 
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Fees TOG ink ois inte casas Executive Director 

































































Annual Meeting 
October 6-7-8 
La Salle Hotel, Chicago 





Audocibel FEATURES 


6 SHAA Plans 9th Annual Meeting 


12 California Chapter Holds 2nd Annual 
Meeting 


15 I Watched a Stapes Operation 


BY JACK TAYLOR, CERTIFIED HEARING AID AUDIOLOGIST 





18 The First Six Months 


Audecibel DEPARTMENTS 


4 The President's Page 
20 Society News 8% Views 
22 Miscellany 
25 Names in the News 
26 News from the Manufacturers 
28 New Products &% Equipment 


30 Letters from the Readers 








The Prident Page 


Welcome to the 9th Annual Meeting! 


Just take a look at the following list of 
subjects which will be presented at the 9th Annual 
Meeting of the Society of Hearing Aid Audiologists, 
October 6-8, at the La Salle Hotel, Chicago: 

* The Shea Operation and What the Hearing Aid 
Man Should Know About It (John J. Shea, Jr., M.D.) 

* The Auditory Approach to Binaural Hearing 
(Ciwa Griffiths, Ed.D.) 

* Hearing Aids for Sensory-Neural Hearing 
Losses (Capt. Max O'Connell, M.A.) 

* Rehabilitation of Deafness (Fred Harbert, 
M.D. 

. Standardized Hearing Aid Measurements (S. F. 
Lybarger ) 

* Report from the Hearing Aid Industry Confer- 
ence (Rolf Stutz) 

* YOU Are Public Relations (Louie E. Throgmorton) 

* How Year-End Tax Planning Can Save You 
Money (Richard Buker) 


All this plus "A Good Old Fashioned Sales Re- 
vival" presented live by Dr. Herbert G. True, Amer- 
ica's "Mr. Creativity." This 24-hour sales spectacu- 
lar will dramatically show you how to develop your 
hidden abilities--and you'll come away with new ideas 
to put more effectiveness into your daily work. 
































If that was all, I'm sure you'd be well satis- 
fied that you had attended the most dynamic, most 
successful, most valuable annual meeting ever held. 


But in addition to the educational events, 
you'll be treated to a line-up of top performers and 
entertainers, the like of which you have never seen 
before assembled in one place! 


Let me urge you to make your advance registration 
today -- to make sure you won't miss a single 
minute of this outstanding program. 


Sincerely yours, 


HK ndtoth all de 














NEW NPN SUBMINIATURE TRANSISTORS 


New high power from ultra small hearing aids—that’s the big accomplishment 
of the new Raytheon NPN transistors. Made in the same subminiature size as 
PNP types, these new superpowerful units open up exciting new possibilities to 
hearing aid manufacturers . .. pave the way toward rewarding new fields of 
service for progressive hearing aid dealers. 

You’ll be hearing a lot about these new NPN transistors. Hearing aid 
manufacturers are working with them now. Check your 
manufacturer’s representative to see what’s coming to you with 
these exciting new transistors. Semiconductor Division, 
Raytheon Company, 215 First Ave., Needham Heights 94, Mass. 


RAYTHEON SEMICONDUCTORS 









FRED HARBERT, M.D. 


is Professor and Head 
of the Department of 
Otolaryngology and 
Bronchoesophagology, 
Jefferson Medical | 
College, Philadelphia 





FABIAN BACHRACH 


EDGAR KOBAK, business 


consultant, is a member 
of the National 
Committee on Ethics of 
the Hearing Aid 
Industry. He serves 
on the boards of many 
civic organizations. 


S. F. LYBARGER 


is chairman of the 
board, Radioear Corp. 
He’s chairman of a 
group which recently 
revised the ASA 
stand for hearing aid 
measurements. 


ROBERT T. SCHMILT 





















JOHN J. SHEA, JR., M.D. 


is director of the 
Memphis Foundation of 
Otology. He performs 
the Shea Operation 

in his clinic, the 
Memphis Otologic 
Clinic. 








SHAA PLANS 
9th 


0. OcToBer 6, 7, and 8, hearing aid dealers and con- 
sultants from all over the United States and Canada will 
converge on Chicago’s La Salle Hotel for the 9th Annual 
Meeting of the Society of Hearing Aid Audiologists. 

The meeting promises to be one of the most unusual 
and worthwhile in the history of the Society, according 
to Annual Meeting Chairman Stanley K. Foster, Cincin- 
nati. 

Among the talks to be given are: 


© “The Shea Operation and What the Hearing Aid 
Man Should Know About It,” by John J. Shea, Jr., M.D., 
Memphis Otologic Clinic. 

© “The Auditory Approach to Binaural Hearing,” by 
Ciwa Griffiths, Ed.D., executive director, HEAR Founda- 
tion, Los Angeles. (Dr. Griffiths appears on the program 
through the special financial assistance of the California 
Chapter, Society of Hearing Aid Audiologists.) 

© “Hearing Aids for Sensory-Neural Hearing 
Losses,” by Capt. Max O’Connell, M.A., Chief of Audiology 
and Speech Pathology, Lackland Hospital, San Antonio, 
Texas. 

© “Standardized Hearing Aid Measurements,” by 
S. F. Lybarger, Chairman of the Board, Radioear Corpor- 
ation. 

® “Report from the Hearing Aid Industry Confer- 
ence”, by Rolf Stutz, president of HAIC and of Audivox, 
Inc. 

® “You Are Public Relations,” by Louie E. Throg- 
morton, vice-president and director of public services, 
Republic National Life Insurance Co., Dallas, Texas. 

® “Rehabilitation of Deafness,” by Fred Harbert, 
M.D., professor and head of the Department of Otolaryng- 
ology and Bronchoesophagology, Jefferson Medical Col- 
lege, Philadelphia. 

In addition, Edgar Kobak, member, National Com- 
mittee on Ethics of the Hearing Aid Industry, will pre- 
sent a speech on a subject to be announced. 





‘OLD. FASHIONED SALES REVIVAL’ 

One of the most stimulating and entertaining events 
scheduled will be “A Good Old Fashioned Sales Revival,” 
presented live by Dr. Herbert True, “America’s Mr. 
Creativity,” and Fred Klemp, “Selling’s Mr. Practicality.” 
This spectacular presentation will present 150 practical 
sales ideas packed into 150 music-filled minutes. 

The basic principles of human behav.o) and motiva- 
tion will be explored, and all of the ma r problems a 
professional salesman encounters will be studied, with 
effective methods presented for solving them. Over 100 
how-to tips will be given for helpful counsel on building 
up persuasion, tailoring selling to the individual prospect, 
and lighting the spark of creative effort. 
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| ANNUAL MEETING 


BUSINESS MEETING: FRIDAY AFTERNOON 


The regular annual business meeting of the Society 
of Hearing Aid Audiologists will take place Friday, Octo- 
br 7, from 3:30 to 5:00 p.m., in the La Salle’s Century 
Room. 

Those present will elect a new president of the Society 
to succeed Kenneth S. Wood, Grand Rapids, Mich. Other 
offices up for election are: 

® Governor, Canadian Territory. 

® Governor, Southwest Territory (Texas, Oklahoma, 
Colorado, Kansas, New Mexico, Utah, Arizona, Navada). 

® Governor, Pacific Territory (Oregon, Washington, 
California). 


BANQUET AND ENTERTAINMENT 


Main social event of the Annual Meeting will again 
be the banquet and entertainment Friday evening (Oct. 7), 
which proved such an outstanding success at last year’s 
meeting. 

A lavish dinner will be followed by top-notch enter- 
tainers and acts (see page 11). 

Expenses of the entertainment will be shared by a 
group of hearing aid manufacturers and industry mem- 
bers (see list, page 8). 


REGISTRATION 


Registration fee for the 9th Annual Meeting is $18 
for members or applicants; $22 for non-members or 
those who do not have applications pending. (NOTE: All 
are welcome to attend the Annual Meeting — non-mem- 
bers as well as members — but only members may at- 
tend the Friday afternoon business meeting.) 

The registration fee includes two luncheons, the 
| Friday evening banquet, plus all events on the program. 

Since the program starts promptly at 9:00 a.m. 
Friday (Oct. 7), all are urged to plan their arrival for 
Thursday (Oct. 6) afternoon or evening to avoid delay at 
the registration desk. 

Advance registrations may be made by mail, by using 
the special coupon on page 8. You can also use the 
coupon to file your application for membership and 
Certification (initial fee: $45) and thus take advantage 
of the special $18 Annual Meeting registration fee for 
applicants. 

Regular registration will take place at the LaSalle 
Hotel from 1:00 to 9:00 p.m. Thursday, October 6. Late- 
comers may register all day Friday and Saturday. 

Hotel reservatons must be made separately by 
writing directly to the La Salle Hotel, Chicago, Ill. Please 
notify the hotel of your time of arrival. 


DOOR. PRIZES 


Door prizes, consisting of valuable merchandise, will 
| be a new feature of the annual meeting. Two drawings 
will be held on Friday and two on Saturday. 
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LOUIE E. THROGMORTON 
is vice-president and 
director of public 
. services, Republic 
a National Life Insurance 
*@ Co., Dallas. He has 
Sq been in life insurance 
- for over 30 years. 





CHASE LTD., PHOTO 


ROLF STUTZ is 

president of the 
Hearing Aid Industry 
Conference. Since 1957 
he has served as 
president of Audiovox, 
Ine., Micronic Co., and 
Audiovox International. 





FABIAN BACHRACH 


REGISTRATION 


To aivod delays at the registration desk, please fill 

out and mail the advance registration coupon on 

page 8. Registration fee is $22 for non-members, 

$18 for members and applicants. Registration entitles 
you to complete program including two lunches and 
Friday evening banquet and entertainment. 


G. HERBERT TRUE received his Ph.D. from the University 
of Towa. Lecturer, research psychologist, and vice-president 
of Visual Research, Inc., he serves as special consultant on 
management, development, creative behavior, and communi- 
cations. 
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Congratulations 


To THESH AA 


on the occasion of their 


from 


SAFEWAY LABORATORIES 
Makers of quality custom earmolds 


108 W. 6th Street Madison 2-9969 
Los Angeles 14, California 











ANNUAL MEETING COMMITTEE 

Chairman of the Annual Meeting Committee is SHAA 
Governor Stanley K. Foster, Cincinnati. Assisting Mr. 
Foster are: Norman Wynn, Milwaukee, Wis.; Walter 
Malec, Detroit, Mich.; Peter H. Mistich, New Orleans; 
Louis McLean, Dayton, Ohio; David Serbin, Chicago; 
Tony Mynders, Philadelphia; Esther Daniel, San Ber- 
nardino, Calif.; O. L. Cluse, Youngstown, Ohio; Hugh 
Conaughty, San Antonio, Texas; and Elizabeth Horning, 
Inglewood, Calif. 


HOTEL NEWLY REDECORATED 

Members and guests at the Annual Meeting will find 
the LaSalle Hotel resplendent in the new look of its mil- 
lion dollar improvement program. 

During the past year, automatic dial telephones have 
been installed in all rooms for faster, more efficient 
service. A new air-conditioning system now completely 
air-conditions year-round the La Salle’s 1,000 rooms and 
all public and function space. The Grand Ballroom and 
Century Room on the 19th floor have been completely re- 
decorated and newly re-carpeted to dramatize the classic 
grandeur of these two rooms. 

A luxurious new lightness in walls, fabrics and 
furnishings appears in all suites and guest rooms — and 
hi-fi radio central provides relaxing music. 





USE COUPON TO REGISTER 











Society of Hearing Aid Audiologists 
260 Southfield Road 
Detroit 29, Mich. 


Enclosed is my check for $_ 


for the following Annual Meeting registrations: 
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ENTERTAINMENT FUND 
CONTRIBUTORS 


The Friday evening entertainment is 
presented through the courtesy of the 
following firms which have shared in 
the cost of bringing it to members 
and guests at the Annual Meeting. 


Adco Incorporated 
Audiotone 
Beltone Hearing Aid Co. 

The Dahlberg Co. | 
Dictograph Products, Inc. 
Hal Hen Co. 

The Hearing Dealer 
Knowles Electronics, Inc. 
Maico Electronics, Inc. 
Mallory Battery Co. 
Microtone Co. 
Mid-States Laboratories, Inc. 
National Hearing Aid Journal 
Otarion Listener Corp. 
Phonophor Corp. of America 
Plastic Products Co. 

The Qualitone Co., Inc. 
Radioear Corp. 

Telex, Inc. 
Tonemaster Manufacturing Co. 


Union Carbide Consumer Products 
Co. (“Eveready” Batteries) 





REGISTRATION FEES 


NOTE TO NON-MEMBERS: If you enclose 
your initial certification fee ($45) with this 
coupon, you'll be entitled to register for the 
$18 fee. We'll rush an application blank by 
return mail. 











NAME __._ 


NAME . 


ZONE . oS eR cee en 
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don’t tell anyone—except 
all your friends— 






Siemens Hospitality Apartment 





offers a hearty welcome 



















| to all the dealers at 
Convention— 
Our suite 
in the La Salle Hotel. 
w e have the pleasure 
of your company? 











PHONOPHOR CORPORATION of AMERICA 
99 SOUTH CHESTER AVENUE * PASADENA, CALIFORNIA 


| § 
i | 

i | 

| 

} 


EXCLUSIVE U. S. DISTRIBUTORS FOR SIEMENS HEARING AIDS 








“Why doesn’t Daddy turn it down?” 


Because well-meaning friends and relatives are tact- 
ful, the person with impaired hearing is often the last 
to recognize his loss. If you must turn the volume 
way up to hear clearly, you may be one of the 
9,000,000 Americans who suffer needlessly from 
defective hearing. First, see a doctor. Then, if a 


they had a hearing problem. Most of these tiny in- 
struments are powered by Mallory Mercury Batter- 
ics . . . the amazingly powerful, pill-size energy cap- 
sules pioneered by Mallory that have helped make 
possible a whole new array of miniaturized marvels 
of electronics. 


correctable loss is discovered, a hearing aid special- 
ist can give expert counsel on the instrument that 
will help you most. 


People all about you are learning that defective hear- 
ing is easily corrected. They're wearing. efficient 


hearing aids . . . so inconspicuous you'd never know 


Electronic, Electrical and Special Metal Components * Dry Battery Systems « Semiconductors + Timer Switches 


Helping people to turn to you 


Latest in the series of Mallory advertisements in your 
behalf, the above message is being seen by over 10 mil- 
lion readers of TIME. It dramatizes a common symp- 
tom of hearing loss and helps to inform many hard-of- 
hearing individuals that you can give them expert 
assistance on this common, but often neglected problem. 


Mallory Battery Company 
North Tarrytown, N.Y. 
a division of 


PR MALLORY &CO 


Your Mallory salesman will be glad to show you how 
this advertising program can help you attract new 
customers and improve relations with present cus- 
tomers. To insure the utmost in customer satisfaction, 
always recommend Mallory Mercury Batteries—first 
and best for long, dependable, fade-free life. 


Page 10 


In Canada: Mallory Battery Company of Canada Limited, Toronto 4, Ontario 
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LENORE SUTTON dancers will present three show-stopping 
These six girls are tops in talent, beauty, ver- 


routines. 
satility, and personality. 


* 


POMPOFF, THEDY, and Family will present a comedy rou- 
tine in the tradition of Chaplin and Laurel & Hardy, 
including such bits as the gyrating wig and half-swal- 
lowed clarinet. 


TOP ACTS FEATURED AT ANNUAL MEETING 


ON FRIDAY evening, members, appli- 
cants, and guests will assemble in the 
Grand Ballroom of the La Salle Hotel 
-for a never-to-be-forgotten evening of 
entertainment and dancing, following 
a lavish banquet. 


SONNY MARS 
(left) will be 
master of cere- 
monies at the 
gala evening of 
entertainment 
planned for those 
who attend the 
Annual Meeting. 








‘4a 


DENNIS & DARLENE, top recording pair, 
will present “Romance in Song” with 
songs from hit musicals. 
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Hallowell Davis, S. Richard Silverman, 
and 13 other leading specialists 


OM «the latest hearing aid and 
testing equipment 


* medical and surgical treatment 
* education and rehabilitation 


* psychological, economic, and 
legal problems 


give you the FACTS you 
want for helping those 
with hearing loss. 


NEW 
REVISED EDITION, 


expanded and completely up-to- 
date, of the famous book long re- 
lied upon by those who work on 
hearing problems. 


handy 





Here are the answers to ques: Toh Rinehart and Winston, Inc. Al! 
tions about types and causes of [|"O0' ™in® " " 
hearing impairment, special 478 Madison Ave., New York 17, N. Y. ; 
problems of children and older Please send me a copy of HEARING AND DEAF- 


NESS, Rev. Ed. I enclose payment of $10.00 (plus | 
sales tax where applicable) with the understanding j 
that, if I am not completely satisfied, I may return 


people, the best treatment or | 
aid, and the thousand-and-one | 
other questions constantly asked ' 












about problems of hearing and tin book within 10 days ter Salt octets. | 
deafness. ! ; ] 

{Signed | 
Use coupon to get copies with | 
full money-back guarantee j 


j Avaitable also at special text price if adopted for class use. 


ee Ge ee Se a Coa Se ow 
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Mrs. Jack Taylor, Oakland; Clifford Johnson, San Francisco; Esther R. Daniel, 


president, San Bernardino; Clint Adams, director, Sacramento; Roy zumBrunnen, 
director, Los Angeles. 


1] ’ = 


“ea sia 


J 


Joseph Fortier, vice-president, Santa Cruz; Harold Pahl, secretary-treasurer, Redlands; 
Capt. and Mrs. M. Schiff and guest; Jack Taylor, host and chairman, Oakland. 
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A... THAN 80 Certified Hearing 


Aid Audiologists and guests attended 
the Second Annual Meeting of the 
California Chapter, Society of Hear- 
ing Aid Audiologists, held August 6 
and 7 at the Hotel Leamington, Oak- 
land. 


The meeting heard Capt. M. Schiff, 
M.D., discuss the work of the Hearing 
Aid Audiologist in cooperation with 
the otologist. Dr. Schiff is attached 
to the U. S. Naval Hospital, Oakland. 

Donald R. Caziarc, hearing conser- 
vation specialist, California State 
Department of Health, talked on co- 
ordination between the public health 
department and the Hearing Aid 
Audiologist. 


Eight state certificates were pre- 
sented to new Chapter members, 
bringing total membership to more 
than 60. 


Host Chairman of the Annual Meet- 
ing was Jack B. Taylor, Oakland. 
Joseph P. Fortier, Santa Cruz, was 
in charge of registration; Floyd C. 
Burt, Richmond, was chairman of 
the Greeting Committee, with Rheule 
Reitze, Walnut Creek, greeter. 


Officers of the California Society 
of Hearing Aid Audiologists are: 
Esther R. Daniel, president; Joseph 
P. Fortier, vice-president; and Har- 
old Pahl, secretary-treasurer. Di- 
rectors are Clint F. Adams, Jack B. 
Taylor, Roy R. zumBrunnen, and 
Frank B. Wirtz. 


The next meeting of the California 
Chapter will be held in February at 
Long Beach, with John L. Burton and 
Byron Burton co-chairmen. 
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No 


matter what the hearing problem of those who come to you for help, the extent and versatili 






ee 


a 


ty of the 


Otarion Listener line gives you assurance of providing an efficient and happy solution. Here are but three 
examples of the wide range of Otarion Listener Hearing aids. 





THE OTARION Rx-88 BONE 
CONDUCTION LISTENER 


A two temple, high power bone 
conduction Listener. Full range 
volume control, Rx circuit switch, 
choice of one or two batteries 
offer great versatility in fitting to 
users with conductive type hear- 
ing losses up to 50 db. or mild 
nerve impairments up to 30 db. 














THE OTARION Rx-77 
TARGET HEARING 
LISTENER 


Based on Otarion’s patented fea- 
ture of direct frontal hearing. 
Included in each temple is a tele- 
phone amplifier and telephone 
amplifier switch. Offers great ver- 
satility in fitting users with hear- 
ing losses up to 70 db. 














THE OTARION Rx-11 
WHISPERWATE 
BEHIND-THE-EAR AID 


A newly designed, internal re- 
ceiver behind-the-ear aid, con- 
toured to fit comfortably and 
inconspicuously. One-half the 
length of a cigarette, nearly as 
thin. Available in three colors to 
match color of users hair or skin. 





If you would like to receive any further information on Otarion’s wide range of hearing aids, contact 
Leland Rosemond, President, Otarion Listener Corporation, Ossining, New York. 


AUDECIBEL — SEPTEMBER 1960 


Otarion Listener Corp. 


Ossining, New York 















PRESENTING THE 








SPEECH AUDIOMETER 





Portable: weighs only 14 Ibs. 
All-transistor circuitry 
High-precision hearing measurement 
Reliable, impressive, effective 

Bone conduction test 
Binaural testing 
All this, and LOW COST TOO! 


This efficient testing instrument 
incorporates the pure tone test and the 
spondiac word test in a single, portable, 
exceptionally useful unit, at a price 
you can easily afford. Variable 
output and simplified design make 
profiling easy and rapid, yet very 
impressive to the customer. Ideal 
for house calls and office use: 
double-duty instrument! 


Interested? Send the coupon below 
for free demonstration! 




















P. H. Childers, Vice Pres./General Mer. 
MICROTONE Division of Minnesota Electronics Co. 
3546 Dakota Ave., Minneapolis 16, Minn. 


& 
Look what MICROTONE offers its distributors! 
EXCLUSIVE territory franchises e Realistic prices & high-profit- e Free-trip-to-Bermuda incentive 
per-sale plan 
e Factory-fresh leads ¥ 
© Division managers who can help e Volume discounts: the more you e New models every six months 
you with sales programs sell, the er your percent of e Superb styling 
e A COMPLETE line of hearing dabei wel: e Lots of promotional & advertising 
instruments e Advanced electronic engineering support 
ee eee ee Distributorship franchises 


still available in some areas 
























Experienc ressive dealers are invi i 
J | & Yes, I'd like to see the Microtone Speech Audiometer. And ! om ed, ee ne cn ee ited to write 
| se please quote price and purchase terms. | for information on a Microtone Exclusive Distrib- 
° . 5 ; . 
| 34 ‘a Tell me whether a Microtone Exclusive Dealership Franchise | utorship Franchise, if available in your area. 
| &5 is available in my area. If so, how can | qualify to be appointed? | 
Compan 
! ae | A Hearing Aid is a Mark of Intelligence— 
| | it Shows Consideration for Others 
\ Your name Title i 
J Addres J 
l { 
| City, state. Phone ! 
1 | Division of Minnesota Electronics Co. 
ee a 3546 Dakota Ave., Minneapolis 16, Minn. Phone WE 9-0387 
erent eaten eel et eee tne re cr ee _—_ £ 
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S OME WEEKS ago I referred one of 
my clients to an outstanding otologist 
to investigate the possibility of a 
stapes operation. After his examina- 
tion, the otologist decided the patient 
would be a good candidate for sur- 
gery. The patient, being very grate- 
ful, asked the doctor to invite me to 
observe the operation. I gladly ac- 
cepted the invitation. 

On the morning of the day on 
which the surgery was to take place, 
I arose early and was in the scrub- 
up room with the operating otologist. 
After ten minutes of scrubbing, and 
attired in surgical gowns, we were 


An eyewitness report of a successful stapes operation, or, 
as the writer puts it, ° 


ing large enough to expose the stapes, 
which was found to be (as expected) 
fixed, and to allow room for him to 
work with his instruments. 


The middle ear cavity is unbeliev- 
ably small in a human being. Four 
drops of water will more than fill it! 


After the surgeon had made several 
attempts to mobilize the stapes and 
had found it impossible to move, the 
footplate being extremely thick, he 
decided to take out the stapes and 
replace it with a vein graft and poly- 
ethylene strut. In this new technique, 
the surgeon used a tiny piece of vein 
taken from the back of the patient’s 
hand. 


‘a miracle in two hours.” 


This strut was only three to four 
millimeters long — about 1/9 of an 
inch. The surgeon used sub-minia- 
ture surgical instruments to place 
the tiny vein graft and the polyethy- 
lene strut into position. After plac- 
ing the strut, he cleaned the middle 
ear cavity and prepared to replace 
the drum. 


At this point, the patient, who had 
been fully conscious throughout the 
operation, complained that we were 
all talking too loudly! 

An air conduction test was made 
while he was still on the operating 
table, and I was thrilled to see that, 
while pre-operatively his air conduc- 


By JACK B. TAYLOR, Certified Hearing Aid Audiologist 







A 


ushered into the operating room. The 
patient was already there, drowsing 
under a mild anaesthetic and ready 
for the greatest miracle I have ever 
seen happen. 

The operating surgeon did all his 
delicate work through a large oper- 
ating microscope. This particular 
’scope had two eyepieces for the sur- 
geon and one viewing eyepiece—to the 
left of the surgeon—which I was priv- 
ileged to use for observation. 

After anaesthetizing the canal, 
the surgeon proceeded to roll the 
canal skin and tympanum (ear- 
drum) to one side. It was sur- 
prising to me to see the tympanum 
rolled up—just as one would roll 
up a carpet! 

The surgeon then proceeded to 
clean the middle ear cavity and to 
curette away some of the bony canal 
wall structure. This made an open- 
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| WATCHED 
STAPES 


After carefully preparing 
piece of vein for transplanting, the 
surgeon then proceeded to do a fenes- 
tration of the oval window with a very 
fine drill and burr. This opening he 
covered with vein graft, in the cen- 
ter of which rested one end of the 
polyethylene strut. 
the strut was attached to the incus. 


The stages, or stirrup, is a small 
bone that rests between the oval 
window of the inner ear and the 
incus, or anvil. When a person 
has normal hearing, the. stapes 
moves. When the stapes is fixed 
in position and immovable, the 
patient has hearing difficulties. 
The ordinary stapes operation sim- 
ply frees this bone so it can move 
again, but in this case the sur- 
geon had to replace the stapes bone 
with the polyethylene strut. 


this 


OPERATION 


tion was 45 db poorer than his bone 


conduction, his air conduction curve 
was now almost up to his bone con- 
duction curve. This was the miracle 
I witnessed that day. 


While it is true that not every- 


The other end of 


body who is hard of hearing is a 
candidate for stapes surgery, it be- 
hooves each one of us who serves 
the hard of hearing to investigate 
the possibilities of this surgery for 
our clients. 


As Certified Hearing Aid Audio- 
logists, we have pledged ourselves that 
any time we have such a patient with 
a serious conductive loss—where bone 
conduction is better than air conduc- 
tion—we will refer this patient to his 
otologist. His doctor can then pur- 
sue the eligibility of the patient for 
an ear operation before we try to 
help him by mechanical means. 


Page 15 








BE FIRST ‘TO PROFIT 
‘WITH DANAVOX 
“HEART OF SOUND!” 


Begin your Fall campaign with a better hearing aid! Demonstrate the 
difference Danavox makes! Outsell competition with performance! 


Everybody’s Cha-Cha-Cha and the 
broken record 


No wonder advertising doesn’t pull! No wonder 
your demonstrations have no pep. You’re danc- 
ing to the same old tune: “It’s smaller, it’s slim- 
mer, it’s prettier. It’s smaller, it’s slimmer, it’s 
prettier.” 


Wake up! Everybody has size and shape to 
sell. There’s so little difference in 90% of the 
eyeglass aids on today’s market, that no matter 
where you put the microphone, battery or switch 
for the sake of appearance, you’ve got just about 
the same undistinguished product and unimagina- 
tive appeal as your neighbor. 


And don’t think the hard of hearing don’t 
know it! 


Mr. Murphy phoned long distance 
from Boston 


Mr. Murphy just bought a new (competitive 

make) eyeglass aid. He has lots of trouble under- 

standing, especially on the phone. He visited 

our dealer who let him try ‘‘Heart of Sound’’, 

He phoned his wife. Then he phoned us. He 

said, “I hear 5 times better than with my new 
. I like you.”’* 


That’s why we’re in the hearing aid business. 
That’s why. we invested the money in this adver- 
tisement to tell you about “Heart of Sound” 
because it will improve your sales on the simple 
basis of better, happier hearing. 


How many Mr. Murphys do you know? 


Most hearing aid users are well over fifty. The 
telephone, TV and radio are their main sources 
of communication and amusement. Doesn’t it 
make a lot of sense to help them HEAR these 
things better,—and look better, too? 


*Dealer’s name on request 
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Face the new future in our business and 
profit by it with action now! “Heart of Sound” 
is an important contribution to your users and 


prospects . . . to your advertising ... to your 
demonstrations! 


Here’s the new Danavox 
eyeglass hearing aid (Model 590C) 


Temple Tips Volume Control 


On-Off Switch 
pig 





Rugged, long-lived \ 

nder tempie, “ ' 7 
attractively simple ore Sound 
and inconspicuous. 

Exclusive Noiseless 
‘Floating’ Microphone 
with wind-protected 
opening. (opposite side) 


What else do you get from Danavox? 


“Heart of Sound’”’ promotional kit. « Unques- 
tioned Quality. - 20-year Dependability. - Two- 
year Guarantee. + 24-hour Service or no charge! 
e Twelve new and different models. « Sincere 
interest in your welfare. Be first to profit with 
Danavox. Phone, wire or write Ralph Campagna, 
Danavox North America, Inc. P.O. Box 111, 
Wayzata, Minn. Phone: GReenwood 3-7381. 
Dial Direct Code, 612. 


GAIN—51 db 
OQUTPUT—127 db 








Bal JAVOX 


World’s largest international hearing aid 
service organization 


IN U.S.A.—Danavox North America, Inc., 328 South 
Barry Avenue, Wayzata, Minn. INCANADA—A. W. Booth, 
of Canada, Reg'd, P.O. Box 156, Sutton, Quebec, Canada. 
PLANTS—A/S Danavox, Copenhagen, Denmark (Hearing 
Aids). Danavox of Sweden, Stockholm, Sweden (Audi- 
ometers). SALES AND SERVICE IN 58 COUNTRIES. 








COPYRIGHT SEPT, 1960, DANAVOX NORTH AMERICA, INC, 
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NEW DANAVOX “HEART OF SOUND” DEVELOPMENT 


1. Eliminates 3 major sources of distortion and 
confusion in telephone listening. (a) 


2. First time in an eyeglass hearing aid! 


3. Incomparably superior for the Hard of Hearing. 


(a) Also for TV and Radio! IT’S TERRIFIC! 
































































“The overwhelming majority 
of violations of the 


Code of Ethical Trade Practices 





have been abandoned or modified 
immediately,” 
states the National Committee 


on Ethics of the Hearing Aid 
Industry in its first six-month 
report to the public. 


S IX MONTHS ago the hearing aid in- 
dustry took a giant step forward by 
promulgating the first industry-wide 
Code of Ethical Trade Practices, 
jointly sponsored by the Hearing Aid 
Industry Conference and the Society 
of Hearing Aid Audiologists. 

Today, that step is starting to 
pay off. After the first six months 
of operation, the National Com- 
mitttee on Ethics of the Hearing 
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Aid Industry reports that the in- 
dustry has eagerly accepted the 
Code. A base for the future has 
been built. 


At a recent meeting of the Com- 
mittee, a close look was given at what 
has happened so far. The consensus 
of the members was that the program 
is on the right track and is moving 
ahead with good speed.* As the 
“nerve center,” the Committee is 
positive that the industry is dead 
serious about making the Code work. 

One problem facing any individual 
or group in drawing up standards is 
exactly how far to go. Shall the docu- 
ment be a general policy statement 
with great latitude for interpreta- 
tion? Or shall it be detailed, down to 
the last minute problem? 

There is danger in either ex- 
treme, says the Committee. In the 
first instance, generalities make it 
hard to get down to brass tacks. 
In the latter, too much verbiage 
hides the real goals, and — even 
worse—omission of any point of- 
ten is taken to mean that the 
framers concluded it wasn’t im- 
portant, so the green light is seen 
when it doesn’t exist. 

The Code of Ethics is an excellent 
example of the best answer to these 
problems. The Committee has found 
that it’s neither too vague nor too 
specific. 

The six-month report could not dis- 
cuss specific cases, since these must 
remain confidential. But it did stress 
that there has been a great flow of 
correspondence and material from 
manufacturers and dealers, most of it 
quite relevant to ethical practices. 

Many such practices have been 
examined, interpreted as being in 
violation of the Code, and so re- 
ported to the manufacturer or 
dealer concerned. The overwhelm- 
ing majority of these have been 
abandoned or modified immediate- 
ly. 

The Committee recognizes that it 
can be wrong, too. At its recent meet- 
ing it re-examined a particular ad 
and reversed its original opinion that 
it was a violation. In this respect, 
the Committee is always willing to 
receive new arguments or evidence. 
It is also prepared to recommend re- 
vision of the Code where needed. 

One especially sensitive area 
stressed by the Committee’s report 
was telephone directory advertising. 
Extra care should be given to inser- 
tions in the yellow pages, the Com- 
mittee recommended, since they are 
frozen for such long periods. Only 
the advertiser, with his intimate 
knowledge of the hearing aid field 
and with the Code in hand, can do 
this properly. 

One violation frequently encoun- 
tered in the yellow pages is the 
use of many more manufacturers’ 
names than actually handled by the 
advertiser, with a phrase such as 





“SERVICE FOR” 
very small type. 

Perhaps the seriousness of this 
practice can be fully appreciated in 
light of a comment made by a Com- 
mittee member that the “yellow pages 
are our ‘face’ to the people. After 
all, almost every hearing aid dealer 
advertises there, and the net result is 
a picture, all in one place, of just how 
we operate.” 

One of the most impressive results 
of Committee work to date was the 
way dealers accepted the opinion that 
their business names violated the 
Code. Some 75 dealers changed their 
names, some at great expense and in- 
convenience. 

The six-month report stressed the 
practical factors of Committee work 
and asked the following: 


1. That every available piece of in- 
formation or material be submitted 
and clearly marked to show when, 
where and how it was used. Dates 
are important. 


2. That the section or sections of 
the Code in contention be stated. 


3. That replies to Committee let- 
ters be made as promptly as pos- 
sible. There are established time 
periods within which a particular 
question should be handled, and 
the Committee emphasizes the im- 
portance of sticking to them. 


4. That if the Committee reports a 
violation of the Code and if the com- 
pany or individual agrees to aban- 
don the practice or modify it, said 
company or individual should make 
every effort to inform all dealers and 
employees and make it clear that the 
practice is to be changed immed- 
iately; also, that the Committee re- 
ceive evidence of changes, if possible. 


5. That every communication be 
signed and the individual’s address 
and affiliation given. Anonymous 
letters are discarded immediately 
upon receipt. 

6. That every communication be 
sent to Mrs. Winifred Blanchard, Na- 
tional Committee on Ethics of the 
Hearing Aid Industry, 40 E. 34th St., 
New York 16, N.Y. 


The report concluded with a state- 
ment of Committee philosophy that 
it would “make haste slowly.” It ac- 
knowledges that some industry mem- 
,bers favor a get-tough policy, but 
asks them to consider that without 
voluntary acceptance the program 
will never work. And it assures 
everyone in the industry that “mak- 
ing haste slowly” means just that— 
problems that can be tackled right 
away will be tackled, and those that 
must be handled more slowly will re- 
ceive thorough study. 


often added in 


For an “infant” of only six months, 
the Committee seems to be quite 
sturdy and prepared for continued 
growth. 

*Committee members: Max Elbaum, Erling M. 
Hagen, Edgar Kobak, Frank Lee, S. F. Lybarger, 
A. P. Mynders, Rolf Stutz. 
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‘profi t lines 
in the palm 


of your hand | 





The BIG DICTOGRAPH NEWS is MONARCH...a complete line to meet the demand for ECONOMY without com- 
promising QUALITY. Acousticon dealers make bigger profits TWO WAYS: they close ACOUSTICON where the 
customer prefers the BEST PERFORMANCE and MAXIMUM STYLING—or they close with MONARCH when TOP 
PERFORMANCE must be matched with MAXIMUM ECONOMY. Is this the team you would like to offer your 
customers? ACOUSTICON expansion makes available choice dealer opportunities. Why not write and explain 


your seeup co ce NM DICTOGRAPH PRODUCTS INC. 05.25 149 street, samsica 35, New Yor 
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Soeioty News and, Views 


2 

Board Sets Policy 
On Society Title 

At the May 1960 meeting of the 
Board of Governors, the following pol- 
icy statement on the use of the Sc- 
ciety’s name and title by members 
was adopted: 

Each member shall be privileged to 


indicate in his advertising, on his sta- 
tionery and business cards, and on 
signs or printed materials, the fact 
that he is a Certified Hearing Aid 
Audiologist, subject to the rules and 
conditions set forth in this Policy 
Statement. 

1. The member may use either one 
of two approved phrases: (a) Cer- 





The Society of Hearing Aid Audiologists 
extends a cordial welcome to the following 
new Hearing Aid Audiologists: 


Atkinson, Raymond. Beltone Hearing Cen- 
fer. 236 8th Ave., W., Calgary, Alta., 


Baker, Kenneth L. Beltone Hearing Serv- 
ice, "401 Granby St., oe 10, Va. 

Bam , Alma Dr. Weinberg & 
ae 7915 S. Halsted st, Chicago 20, 


Barach, Simon. oa some Barach, 6805 
Pacific Blvd., Huntington Park, Calif. 
Bethune, Donald M. Audiotone Hearing 
Centre, 712 W. 3rd St., Calgary, Alta., 

Canada. 

Denney, Hugh S. Beltone Hearing Aid 
Centre, 319 Somerset Bidg., Winnipeg, 
Man., Canada. 

R. egy a Hearing Service, 
19 E. 6th St., Tulsa, Okla. 

Elmore, Robert R. Telex Hearing Center, 
211 = Ave., Beckley, W. Va. 

> F., Beltone Aid Co., 3608 
an Buren St., Arlington, Calif. 

Giltes, Emanuel. Acousticon of Chicago, 
14 W. Madison St., Chicago 2, Ill. 

Graham, William. Maico Hearing Service, 

a Granville St., Vancouver, B.C., Can- 


Hackett, Albena W. Acousticon of New 
Haven, 150 Temple St., New Haven, Conn. 

K. Home Audiphone Co., 
1414 E. 7th St., Plainfield, Np 
*Holland, Agnes "M. Holland earing Aid 
Center, 1914 Ave. Q, Lubbock, Teas. 
*Holland, George D. Holland Hearing Aid 
Center, 1914 Ave 


, Lubbock, Texas. 
" ” Cooperative Hearing 
Aid Clinic, 15651 W. McNicholas Rd., 
Detroit 35, Mich. 


* 





SOCIETY WELCOMES 


31 NEW MEMBERS 


Kuhus, Agnes L. Audiphone Co., 325 Mar- 
ket St. .» Johnstown, Pa. 
rus, Albert. Telex Hearing Center of 
ya 4 York, 905 Sth Ave., New 
or 


Lynch, Emil. Otarion Hearing Center, 201 
Sth Ave., Bay City, Mich. 

Maddrey, R. Cator. Beltone-Maddrey Co., 
21 W. Hargett St., Raleigh, N.C. 

Myhre, Harlan L. Maico of Oakland, 1724 
Franklin St., Oakland, Calif. 

Patton, John H., Jr. Beltone Hearing Serv- 
ef 830 State Life Bldg., Indianapolis 4, 
n 

Scott, Gilbert L. Hearing Aid Centre of 
Ottawa. 44 Bank St., Ottawa 4, Ont., 
Canada. 

Simpson, Charles N. C. N. Simpson Hear- 
ing Center, 126 W. Adams St., Jackson- 
ville 2, Fla. 

Stebleton, Theodore F. Beltone Hearing 
Service, 121 S. 4th St., Springfield, Ill. 
Stewart, Blanche M. Stewart’s Beltone, 

785 Broadway, Tacoma 2, Wash. 

Sturgill, W. Cason. Beltone Hearing Aid 
Center, 118 N. 2nd St., Richmond, Va. 

Toconita, Philip J. Dahlberg Hearing Cen- 
ter, 402 St. Peter St., St. Paul 2, Minn. 

Wagman, Richard M. Beltone Hearing 

e-eigi 118 W. Broad St., Lake Charles, 


Walker, Joan G. Maico Hearing Service, 
789 Granville St., Vancouver, B.C., 
ada. 

Waters, Joseph M. Beltone Hearing Serv- 
ice, 416 Pine Ave., Albany, Ga. 


*Reinstatement 








seolanionet ethics are above 
listed below should not be certifi 
oS that re Homose stat 


@ reason 
SHA i. Southfield Road, Detroit 29 


NEW APPLICATIONS RECEIVED 


NOTICE TO OUR READERS: The Society’s By-Laws require that the names of ap- 

ee | for certification be published in each issue of Audecibel. The 

cedure is to insure that the Society  Ahgte only reputable indiivduals whose business and 
i have reason to believe that an applicant 

“a ale a would 


ing specific reasons. Please be assured that we shall keep 
wr nog « Eagerngeepesnnd and shall utilize such information only as reg «4 basis for further 
in itself i os an application. Send all | 


reason for this pro- 


ppreciate it if you send us a letter 


the source of 


letters to: 





Initial A see 


Campbell, I Louisiana Audiometer 
Co., 1210 Gibert “Ave., Shreveport, La. 

Deviyn, Jesse - Optica Devlyn, Liber- 
oe ge 521, Chihauhau, Mexico. 

The “Listening” P Inc., 208 Wey- 

boset St., Providence, R. I. 

Maico Hearing Service, 376 

Bourke St., Melbourne, Vic., Australia. 

Newman, Mort. Zenith Hearing Aids, 717 
S. Blvd., Oak Park, Ill 

Orwant, David. Orwant Hearing Service, 
11 W. Lawrence St., Pontiac, Mich. 

Me en Rutedge A. 7 West St., Danbury, 

n. 


Rich, Raymond Z. Rodioear Hearing Aid 
sare, 416 Schofield Bldg., Cleveland, 
io. 





Roe, Philip J. Otarion of — 619 South- 
over Rd., Toledo 12, 

Schannon, "Irwin. P nale aag “Aid Center of 
steed Haven, 109 Church St., New Haven, 
onn. 


Sedota, George. Sedota Hearing Aid Cen- 
sa 158 Lake Shore Dr., E., Dunkirk, 


Sedota, Joseph. Sedota Hearing Aid Serv- 
~~ 158 Lake Shore Dr., E., Dunkirk, 


Syers, William L. Acousticon Syers Co., 
219 Main St., Davenport, Iowa. 


Application for Reinstatement 


Fleming, awrence D. J. Jessop & Sons, 
1641 Sth Ave., San Diego 1, Calif. 


*Firm application 
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tified Hearing Aid Audiologist, or (b) 
Member, Society of Hearing Aid 
Audiologists. 

2. He may use either of these two 
phrases after or beneath his name; 
for example: 

John Doe, Certified Hearing Aid 

Audiologist 
John Doe 
Certified Hearing Aid Audiologist. 


3. The title “Certified Hearing Aid 
Audiologist” should never be qualified 
by any other words. For example, 
the following forms are NOT ACCEPT- 
ABLE: “Chicago’s Oldest Certified 
Hearing Aid Audiologist,” ‘“Detroit’s 
Only Certified Hearing Aid Audio- 
logist.” 

4. The title, or any part of it, 
should NEVER be abbreviated in any 
way. For example, the following 
constructions are NOT ACCEPTABLE: 

C. H. A. Audiologist 

C. H. A. A. 

Certified H. A. Audiologist 

H. A. A. 


5. All words in the title must ap- 
pear in the same size and in the same 
style of type or lettering, so that no 
one word or part of the title is em- 
phasized in any way. For example, 
the following constructions are NOT 
ACCEPTABLE: 


Certified Hearing Aid AUDIOLOGIST 
CERTIFIED Hearing Aid AUDIOLOGIST 


6. The plural title (i.e., “Certified 
Hearing Aid Audiologists” or “Mem- 
bers, Society of Hearing Aid Audio- 
logists”) must be used in conjunction 
with the names of two or more in- 
dividuals who are certified. It can- 
not be used in conjunction with a firm 
name. For example, the following 
construction is NOT ACCEPTABLE: 

Smith Brothers, Certified Hearing 

Aid Audiologists 


Home Study Course 
To Be Presented 


The first correspondence course in 
Hearing Aid Audiology is in its final 
stages of completion, according to the 
SHAA Education Committee, and 
will be available in finished form at 
the time of the Annual Meeting, Oc- 
tober 6-7-8, Chicago. 

The course consists of lessons on 
acoustics, anatomy and physiology of 
the human hearing mechanism, test- 
ing and audiometry, hearing aids, fit- 
ting, psychological aspects, and other 
subjects comprising the field of Hear- 
ing Aid Audiology. 

Cost, registration requirements, and 
other procedures in connection with 
the home study course will be pre- 
sented at the Annual Meeting. 
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‘MODERN DESIGN. The new Vicon T-55 has a wide variety of 
styling effects, such as overlays, fashion bars, and colors, mink brown, 
slate blue and black, which appeal to men and women of all ages. 


MODERN FITTING. Vicon’s exclusive temple bars eliminate mis- 
fitting. You just slip the bars into the instrument to whatever length 
you desire — no cutting, riveting or filing for a proper fit — no re- 
turns to the factory if the instrument must be refitted. Model T-55 


may be fitted monaurally or binaurally. 


BODY-INSTRUMENT PERFORMANCE. The new Vicon T-55 
meets the high standards of Vicon prescription-quality hearing instru- 
ments. It delivers 128 + 3 decibels of acoustical pressure, 60 + 3 deci- 
bels of acoustical gain, with an average distortion of 2 + 1 per cent. 
Each instrument includes its own performance chart when sent to you. 


MODERN ENGINEERING. The new Vicon T-55 has a five- 
transistor, push-pull balanced output, temperature compensated circuit, 
and uses new solid state capacitors which give excellent reliability. 
The result is remarkable “clear” sound, even at the highest gain 
setting with maximum output pressure. The entire unit weighs about 


one-half ounce. 


| /-—— ~ 
tHE V/CO/? instrument COMPANY | THE VICON wsteuMeNt COMPANY 


P.O. Box 2742-C, Colorado Springs 9, Colo. 
Phone: MElrose 5-3568 


You'll be proud to dispense the 
new Vicon Model T-55 
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I 

i P.O. Box 2742-C, Colorado Springs 9, Colo. j 

Gentlemen: Please send me complete information about Vicon Hearing ] 

{ Instruments and a Vicon dealership. : 

NAME | 

| DEALERSHIP | 

. ADDRESS. | 
CITY. E—__. STAT 
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Miscotlany 


New Jersey Dealers Organize 


William Ellis, Certified Hearing Aid Audiologist, 
Paterson, has been named president of the newly-organized 
New Jersey Hearing Aid Dealers Association. The group, 
according to Mr. Ellis, has incorporated the HAIC-SHAA 
Code of Ethical Trade Practices in its by-laws. 

Other officers are: Larry Haber, Bayonne, vice- 
president; Erich Halm, Certified Hearing Aid Audiologist, 
Plainfield, secretary; and Amelia Frati, Certified Hearing 
Aid Audiologist, Rutherford, treasurer. 

Trustees are: Jack Caren, Certified Hearing Aid 
Audiologist, Paterson; Fred Davis, Certified Hearing Aid 
Audiologist, Newark; Erling M. Hagen, Certified Hearing 
Aid Audiclogist, East Orange; James K. Jones, Paterson; 
Ruth H. Lederman, East Orange; Jack Leitman, Union; 
Arthur McCullum, Morristown; Allen Roth, Jersey City; 
and Richard Schachter, Newark. 


Tennessee Ass’n Holds Annual Meeting 


The entire slate of 1959 officers was re-elected at the 
recently-held annual meeting of the Tennessee Hearing 
Aid Dealers Association. 


Officers are: Thomas E. Arnold, Certified Hearing 
Aid Audiologist, Memphis, president; Melvin A. Levy, 
Certified Hearing Aid Audiologist, Knoxville, vice-presi- 
dent; and James F. Wallace, Memphis, secretary-treasurer. 





Guest speaker at the meeting was Sylvia Stecher, 
director, Speech and Hearing Service, Crippled Children’s 
Service, Tennessee State Department of Health. Miss 
Stecher discussed the relationship between hearing aid 
dealers and government and welfare agencies in the field 
of speech and hearing. 


Certified Hearing Aid Audiologists who are mem- 
bers of the Tennessee Hearing Aid Dealers Association 
are: 

® Memphis .. . Thomas E. Arnold, K. Johnny Elias, 
Paul S. Jones, Sidney Usdan. 


® Knoxville . . . George N.. Allen, Melvin A. Levy. 


Manitoba Forms Association 


Manitoba hearing aid dealers have banded together 
to form a new association. Fred Siemens, Certified Hear- 
ing Aid Audiologist, was elected president at the group’s 
inaugural meeting recently held in Winnipeg. 

Other officers are: Gordon Miles, first vice-presi- 
dent; Hugh Denney, Certified Hearing Aid Audiologist, 
second vice-president; and William Knettle, secretary- 
treasurer. 


The association’s purpose is to improve the welfare 
of hard of hearing persons and to promote good will and 
confidence among Manitoba dealers. It will also try to 
inculcate ethical standards that will ensure public con- 








fidence in the hearing aid business. 
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MONTE WAISTIENR 


Prograin 


Gives TON EMASTER dealers the two most important | 
elements for success PPRESTIGE*PROFITS 


H.E.A.R.—Hear Exactly As Recorded— as closely as scientifically possible to fit the individual 

is the most advanced technique of sales hearing loss. ‘’onemaster technicians, working with 

and service in the hearing aid field to- paste nit eoncee Mega ye 8 — m So 
produce hearing aids of the most exacting quality an 

day. H.E.A.R. is a two-point program specifications possible—to provide the customer with 

that not only offers the dealer more to the greatest amount of satisfaction obtainable from a 


work with, but provides a splendid hearing aid. 
































opportunity for follow-up service and Then, utilizing the audiogram on periodic check- 
sales! ups, the Tonemaster dealer offers a follow-up program 
to the customer. Periodically the wearer’s hearing loss 

WHAT IS THE TONEMASTER H.E.A.R. PROGRAM? is re-evaluated and the hearing aid is factory-adjusted 
Tonemaster customers receive an audiogram test to match whatever change may have taken place. 
when they first come in to be fitted for a hearing aid. Thus, Tonemaster customers receive, in addition to 
Copies of the audiograms are retained by the dealer the finest custom-built hearing aids, the finest pro- 
and placed on file at the Tonemaster Laboratories. gram of continuing service—for complete and continu- 


This audiogram is used to custom-build a hearing aid ing satisfaction. 
eeeeeeeeeoeeoeoeoeoeaeeeeeaeeseeseeeeeeeeeeeeee eee 8 


In Addition... 


to the benefits of Tonemaster’s revolutionary H.E.A.R. Program, Tonemaster dealers 
receive close personal attention to individual sales problems by factory representatives who 
are in the field 52 weeks a year working for the dealer’s benefit. Further, Tonemaster 
maintains engineering, complete manufacturing and production service for dealers 
unequalled in the industry. 

Tonemaster also maintains effective and continuous promotional efforts in local 

dealer markets to maintain and increase the sale of -Tonemaster Hearing Aids. Utilizing 
consistent newspaper, radio, TV, direct mail, consumer brochures, point-of-sale material 
and a continuing program of market research on hearing aid sales potentials, 
Tonemaster dealers are assured of the finest and most effective assistance 

possible in boosting sales and profits. 


This is your opportunity to get in on Tonemaster Volume Sales. 
Write us today and let us prove our point—You can make more profits 
selling Tonemaster! Pega 


Your inquiry is cordially invited. All communications 
will be held in strict confidence. 


MANUFACTURING COMPANY 


| 128 sour Monroe © PEORIA, ILL. © PHONE 6-0871 








Radioear’s 3'7th Year Attests Anew to 


Radioear—the oldest manufacturer of electronic hear- 
ing-aids—now has new reasons to reaffirm every basic 
company policy established in 1924—the year that 
Radioear pioneered the world’s first vacuum-tube 
hearing-aid with a dynamic microphone! 

At that time, substantially the same ownership and 
the same management that guide Radioear today 
determined that the Company always would adhere to 
its original policies. 

Those policies prescribe dedication to product qual- 
ity ever without compromise—to utmost service pos- 
sible for those afflicted with hearing-loss—and to the 


RADIOEAR 
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“Product Quality Without Compromise”’! 


continued maintenance of fair profits for Radioear 
distributors. 

Now, in its 37th year, Radioear’s rate of growth is 
at the highest point in the Company’s entire history! 

This is progress reinforcing Radioear’s well-known 
pledge—the pledge to continue everlastingly Radio- 
ear’s most progressive engineering in the industry— 
and then to market Radioear Hearing-aids always in 
the manner proved, for more than a third of a century, 
the most successful and most profitable for Radioear 
Distributors—and the most satisfying to users of 
Radioear Hearing-aids! 


CORPORATION 


Radioear Building 


Valley Brook Road Canonsburg, Pa. 
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Nones int the News 


WARREN K. SCHOONMAKER has 


been appointed manager of adver- 
tising and sales promotion for 
Raytheon Co’s Semiconductor Divi- 
sion, producers of transistors, 
diodes, rectifiers, and  Circuit- 
Paks. His background includes ex- 
tensive experience in_ electronics 
marketing. 


MAURICE SHOUP, Certified Hear- 
ing Aid Audiologist, Chicago, has 
won a unique prize offered in a 
sales contest sponsored by Telex, 
Inc.: 24,000 airline miles and an 
appropriate amount of trip money. 


DAVID H. BARNOW, executive vice- 
president of the Beltone Hearing 
Aid Co., was appointed faculty 
associate for the 1960 Graduate 
School of Sales Management and 
Marketing, which opened June 7 
at Syracuse University. The aca- 
demic program, designed for execu- 
tives active in the sales and market- 
ing fields, is sponsored by the Na- 
tional Sales Executive International 
organization. 


STEPHEN L. EATON, formerly Cali- 


HERBERT J. MILLER has been ap- 


CLIFFORD 


70,541 
EARMOLDS 
LAST YEAR 


* Authentication 
on request 


fornia District Sales Represent- 
ative, has been promoted to assist- 
ant manager of the midwestern 
distributing branch of Zenith Radio 
Corp.’s hearing aid division. 


THERE MUST BE 
A REASON! 


pointed to the newly-created post of 
sales promotion manager for Dicto- 
graph Products, Inc. Mr. Miller 
formerly owned his own advertising 
agency and previously served as 
account executive for Radio Corpo- 
ration of America at Ross Roy, Inc. 


Reliability in close acoustical seal and 
comfort to the user have made Mid- 
States Earmolds the standard of the 
industry. Ideal for hearing aid glasses 
—perfect in conventional use. You 
should try them, too! 


New colorful catalog contains chapter 
on ear impressi techniq Write 
for a copy. 





JOHNSON, Certified 
Hearing Aid Audiologist, retired as 
division manager for the Beltone 
Hearing Aid Co. to become a hear- 
ing aid distributor in San Francisco. 
A veteran of the carbon microphone 
era, Mr. Johnson has been in the 
hearing aid industry for 29 years. 
He has been associated with Bel- 
tone for the past 15 years, starting 
as a distributor in Seattle. Since 
1954 he was division manager for 
the Central States including Canada. 


CHARTER MEMBER 


600 N. FRANCIS 
WICHITA, KANSAS 






INC. 

















A MAJOR CHANGE 


FOR 


BETTER HEARING 


LOOK AT THESE OTHER 
ADVANCED FEATURES 








UNEX LABORATORIES 


4 HUSETT 


THE SENSATIONAL UNEX,VISION EAR TEMPLE 


MODEL FM _WIT eu 





A TEMPLE MICROPHONE AT THE HEAR- 
ING FOCAL POINT WHERE NATURE 
INTENDED IN FRONT OF THE 


CUPPED EAR 


“Natural” hearing in an eyeglass hearing aid. UNEX moves the 
microphone from the old “limited” position behind the ear and 
places it up FORWARD. This new FORWARD position, free from 
the interference of hats, hair or coat collars, enables the new 
UNEX Vision Ear Temple to reproduce sound with dimension and 
clarity never believed possible. Trim and functional, the UNEX 
Vision Ear Temple is also available in fashion selected colors for 
men and women... Mink... Ebony... Dusk Blue. 


Please mail information on SPECIAL Introductory DEMONSTRA- 
TION OFFER . . . No Obligation 


Name 













se Ne 











e VISION EAR TEMPLE features the same power, range and all-round 
exceptional performance as the UNEX TRIUMPH — and those who 
have worked with the amazing TRIUMPH know what this means. 
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Lease Plan Announced 


Instead of laying out capital funds 
for noise control equipment, you can 
now lease what you need under a new 
plan adopted by Industrial Acoustics 
Co., Inc. 

Equipment available includes 
sound-proof rooms, anechoic rooms, 
quiet rooms, audiometric rooms, 


News fom the Maru} arhuwu 


acoustic doors, jet engine ground run- 
up silencers, and other soundproof- 
ing installations. 

A special feature of the plan is 
that arrangements can be made for 
outright purchase of the equipment 
at the end of the lease period. 

For more details, contact Industrial 
Acoustics Co., Inc., 341 Jackson Ave., 
New York 54, N.Y. 











~~ 





sat Unt dr Bf 


presents its 


EARETTE 


In celebration of our 50th year in 
the Hearing Aid Industry, we pre- 
sent our Golden Anniversary spe- 
cial, the interchangeable ‘Golden 
Earette’” — another distinguished 


member of the Style Line Series—the Smart Look for ’61—the aids 
with built-in sellability. 


The “GOLDEN EARETTE?” offers you and your customers stylish, 
comfortable hearing at its best. 
range volume control, on/off switch, weighs less than % ounce with 
battery, 4 stage amplification temperature controlled circuit, long life 
80 hour RM675 battery and designed in the most diminuative of size. 


Interchangeable for either ear, full 


Every feature 


backed by GEM’s unique two year guarantee—a true testament to good construction and 


clear tonal reception. 


Please send full details of the New 
“GOLDEN EARETTE” 


' 

1 Get the Smart Look for ’61 in 
' GEM’s new Style Line Series. 
: R greater profits through 
' 


quicker, easier, more lastingly 


trouble-free sales. 


INA a cedinicichdnswiteiccanamsistengoosessonns | GEM Sar Phone Ge. 


1 Mineola, New York 
1 












Tonemaster Builds Factory 


A new two-story Tonemaster fac- 
tory, costing more than $125,000, is 
now under construction, according to 
Paul B. H. Smith, Tonemaster presi- 
dent. The building is about six miles 
northwest of Peoria, Ill., home of 
Tonemaster Manufacturing Co. 


Among the features of the new 
building are two sound rooms, one 
for research, one for use in conjunc- 
tion with Tonemaster’s new expanded 
prescription custom hearing aid de- 
partment. The building will provide 
more than six times present produc- 
tion space. A special room will be 
devoted to training facilities and edu- 
cational seminars for dealers and con- 
sultants. 


Mid States Expands 


Mid States Laboratories, Inc., 
Wichita, Kan., reports recent comple- 
tion of a major expansion and re- 
modeling program. Existing facilities 
were renovated and redecorated, and 
additional space in an adjoining build- 
ing was added, nearly doubling former 
floor space. 











TV Permits Close Look .. . Visitors 
to the Instruments Electronics Auto- 


mation 
London, 


Exhibition (May 23 - 28, 
England) got a_ close-up 
view of sub-miniature amplifier 
assembly, thanks to closed-circuit 
TV camera trained on assembler’s 
hands. TV screen was mounted 
above exhibit doorway. Exhibitor was 
Ardente Acoustic Laboratories, Ltd. 
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with a profitable 





USINESS OF YOUR OWN 


Tr you’re alert and aggressive, and feel that you 
have the ability to earn more, read the following 
carefully: 


MAICO Electronics, Inc. has just published 
an illustrated 20-page booklet which tells you 
factually what you can gain as a Maico dealer. 


This booklet tells you 10 important qualifica- 
tions for Maico dealer success. It tells you how 
much you need to invest, and how much profit 
you can expect as a Maico dealer. 


These and many other facts about hearing aid 
dealer management are answered in this fact- 
packed new Maico booklet. It shows how you 
can follow a proven Maico dealer sales plan to 
greater earnings. 






THAT PERSON AT THE DESK CAN BE 
YOU, if you take the vital first step, and send 
the coupon below. 

MAICO Electronics, inc. 

21 North Third Street, Minneapolis 1, Minnesota 
“A division of world-famous W. A. Sheaffer Pen Company” 
WRITE FOR THIS FREE BOOK TODAY! MAIL COUPON 








" GARRETT ap hacen Te Rana eas mr ree geen “¥ 

| To: MAICO, Room 90N. | 

| 21 North 3rd Street, Minneapolis 1, Minnesota | 

| " ATTN.: Earl G. Peterson | 

PLEASE SEND FREE BOOKLET | 

“A BUSINESS OF YOUR OWN.” 

| 

es Eee 

| De 8 ET oe eee er I Te 
| 

| Address. ERE S ES ee 
| 

| City__ Zone___State_ | 

Recnaieh etn atininsnatncunninedinn ame SS eT ual 


Now Phoduuets & Equipment 





Sound Analyzer . . . Useful for checking audiometer calibrations, or for check- 
ing sound levels and octave analysis, this new Rudmose Model RA-100 tran- 
sistorized sound analyzer has been designed for accuracy and simplicity of 
operation. For more details, contact Industrial Acoustics Co., Inc., 341 Jack- 
son Ave., New York 54, N.Y. 


Audiometer Check Unit . . . Zenith’s new portable 6-transistor check unit 
permits air-conduction calibration of audiometers at 125, 250, 500, 1000, 2000, 
4000, and 8000 cps. Weight: 3 lbs., 12 oz. Power supply: four Z-9 mercury 
cells. For more details, contact Zenith Radio Corp., Hearing Aid Division, 
6501 W. Grand Ave., Chicago 35, III. 
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Speech Test Records 


Otarion Listener Corp. announces a 
new set of two 10-inch 331/3 rpm 
recordings with two spondaic word 
lists and PB-50 word lists on each 
record. 


Record No. 1110-1 presents spon- 
daic word lists 1 and 2 and PB-50 
word lists 1 and 2. Record No. 1110-2 
presents spondaic word lists 3 and 4 
and PB-50 word lists 4 and 8. 


Each side of each record is arranged 
in three bands, the first being a 
narrow band for the thousand-cycle 
calibration tone, with two spondaic 
or two PB-50 word lists following on 
bands two and three. A lead groove 
automatically moves the needle from 
the calibration tone to the first word 
list. There is no lead groove between 
the first and second word lists, to 
insure that the second list is not 
started unless desired by the operator. 

Included with each record is a list 
of the words on the record. 


For more details, contact Otarion 
Listener Corp., Ossining, N.Y. 


Dahlberg Super-6 


High power and low operating cost 
are claimed for Dahlberg’s new 
“Super-6” 4-transistor conventional 
hearing aid. Average estimated oper- 
ating cost is %¢ per hour. Average 
gain: 65 db; maximum gain: 72 db; 
maximum output: 1386 db. Weight 
(incl. 132 battery): 3% oz. Dimen- 
sions: 2.56” x 1.75” x 0.81”. On-off 
switch is combined with volume con- 
trol; tone control has two positions. 


For more details, contact The Dahl- 
berg Co., Golden Valley, Minneapolis 
27, Minn. 


Monarch Aristocrat M-2 


A new low-priced eyeglass hearing 
aid—the “Aristocrat M-2”—has been 
added to the Monarch line, made by 
Dictograph Products, Inc. 


Featuring an average acoustical 
gain of 43 db, peak gain of 57 db, 
and maximum output of 121 db, the 
new 3-transistor hearing aid gives 
primary emphasis to frequencies in 
the 2,000 cps region. 


Features include separate on-off 
switch, wheel-type volume control, 
temperature-compensated circuit, and 
perspiration-resistant construction. 


Average battery drain is 2.2 mA. 
Battery used is 675. 


For more details, contact Dicto- 
graph Products, Inc., Jamaica, N. Y. 
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Announcing the World’s 1st (“~~ 
low priced, Quality, Portable ! 






TRANSISTOR AUDIOMETER 


featuring 

@ 2 matched earphones 

@ bone conduction test 
unit 

@ 5-db. step attenuator 





Provides features 
found only in 
Audiometers costing twice as much 


Ideal for testing hearing losses more accurately . . . for 
fitting aids more precisely, monaurally and binaurally. 
@ Operating cost only 1/5 of Ic per hour 
© Compact, Weighs just 7 Ibs. 5 oz. 
®@ No electrical output necessary 

- @ Money-back guarantee during 10-day trial period 
®@ Price — Complete unit with single phone and all 

standard accessories — $119 f.0.b. Chicago 


@ Two matched earphones $24.00 
® Bone conduction test units $39.00 


Write today to place your order or for complete FREE information. 


OTO-SONIC Transistor Audiometer 


Oto-Sonic Electronics Co., 9513 Lowell Ave., Skokie, Ill. 








t's important 
THAT YOU KNOW WHERE 
TO BUY QUALITY 


Earmelds 
ANY STYLE « ANY MATERIAL 


No matter what your requirements as to ear- 
mold style or material we can meet your needs 
with a quality product. Twenty years of con- 
tinuous, high-quality production backs our 
claim. 





Wave you tied ——— 
Formtex Impression Compound 


© Mixes rapidly ® Sets slowly 
® Not tacky ® No ear distortion 
® Absolutely no shrinkage 
Use this greatly improved product and 
be convinced. 


Ask for our brochure and 
further particulars 


SCIENTIFIC MOULDING LABORATORIES 


ee 55 E. WASHINGTON STREET 
CHICAGO 2, ILLINOIS 


Highest Quality Products for 20 Years 

































Andioteae 
FACTORY 


CERTIFIED 


The Audiotone AURICON 
opens the door to the most 
satisfied group of customers 
you have ever had. 

Difficult fittings made simple. 


Difficult sales made easy. 


‘CUSTOM 
FITTING 


The Very Seat 
* Weaning Tucstraments 


PERSONALLY ENGRAVED WITH USER'S NAME 


Audiotone 


1723 EASTMcDOWELL @ PHOENIX, A 


an 
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Reading List 

® I want to compliment you on the 
improvement in AUDECIBEL. As the 
months go by, it becomes more and 
more a welcome sight in my mail. 

I found the Reading List, in the 
March 1960 issue, to be very helpful 
as a reference to give to interested 
persons. I have used this list several 
times with many thanks to you. 

It has come to our attention in 
using this list, that there are two im- 
portant items that may have been 
overlooked. 

Under the heading of Journals we 
note the absence of: 

The Annals of Otology, Rhinol- 
ogy, and Laryngology, P.O. Box 
1345, Central Sta., St. Louis 1, Mo. 

And, under the heading Testing and 
Audiometry: 

Hearing Tests and Hearing In- 
struments, by Leland A. Watson 
and Thomas Tolan, M.D., Williams 
and Wilkins Co., 1949. 

I believe that the publication of this 
Reading List is a very valuable help, 
and would like to suggest that it be- 
come an annual service of Audecibel. 


The great interest in this field will 
undoubtedly bring a constant stream 
of new literature that should be 
brought to the attention of audiol- 
ogists and other people in this in- 
dustry. 


WILLIAM H. GREENBAUM 


Vice-President — Engineering, Ota- 
rion Listener Corp., Ossining, N.Y. 


(Thanks for your kind remarks 
about Audecibel; they are very much 
appreciated. Thanks too for pointing 
out our omission of The Annals of 
Otology, Rhinology and Laryngology. 
As for Hearing Tests and Hearing 
Instruments, we have been informed 
by the publisher that this book is out 
of print. We did not list it because 
we intended our listing to include only 
books and publications currently avail- 
able. ... Ed.) 


State Associations 


® I though it would be interesting to 
know that the association idea 
among hearing aid dealers throughout 
the country is spreading. I have been 
in more or less regular corespondence 





with at least 15 state association pres- 
idents, one local association presi- 
dent, plus about 8 or 10 individuals 
from various states, who have now 
received a copy of our state by-laws, 
and are in the process of organiz- 
ing associations in their respective 
states. 

This, to me, indicates that our hear- 
ing aid industry is growing up—is be- 
coming quite adult—and recognizes, 
as every industry does as it expands, 
that ‘in unity much can be accomp- 
lished for the good of the profession 
or industry, and much speedier, too. 

I might say that this inter-exchange 
of ideas, plans and programs is prov- 
ing most valuable, and I am having 
a wonderful time condensing the ma- 
terial received and passing it along 
to everyone through a_ bi-monthly 
bulletin. 

If any of your readers would like 
to be put on this mailing list, just 
have them write to me. 


MAE W. CARLYSLE 


President, Florida Hearing Aid 
Dealers Association, Inc., 123 S.E. 
2nd Ave., Miami 32, Fla. 





Seeks Position 

® Having completed training as an 
Audiology Technician at the Royal 
Natonal Ear, Nose and Throat Hos- 
pital, London, passing with credit in 
the final examination of the Society 
of Audiology Technicians, I wish to 
see what is done for the deaf in other 
countries. I wondered therefore if 
it would be possible for me to secure 
a position in the United States for 
the duration of 2-3 years. 


The Society of Audiology Tech- 
nicians conducts periodical examina- 
tions for membership to which are 
admitted candi- 
dates of good 
general education 
who have taken 
an approved 
course. Posses- 
sion of a General 
Certificate of Ed- 
ucation, which I 
hold in eight sub- 
jects, is normally 
the minimum re- 
quirement as regards 
standards. 

The membership course is taken in 
two parts: the first consists of a 
three-month course of lectures and 
demonstrations including practical 


' Miss Bowman 


educational 


instruction; the second part consists 
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of nine months of practical work as 
a trainee technician. 

The syllabus of the membership 
course is as follows: 


® Applied Anatomy and Physiology 
of the Nose, Larynx and Ear. 

® Hearing and Speech: auditory 
factors in the development of speech, 
tests of hearing, including audi- 
ometry, and hearing tests on young 
children. 

® Elementary Electricity: principles 
of electrical conduction, Ohm’s law, di- 
rect and alternating supplies, imped- 
ance, primary cells and batteries for 
hearing aids, thermionic emission, 
principles of operation of valves and 
transistors, including rectification, 
and audio frequency amplification. 

® Acoustics: pure and physiological 
acoustics. 


® Audiometry: principles of pure 
tone and speech audiometry, masking, 
loudness balance and other recruit- 
ment tests, detection of malingering, 
group audiometry, use of Amplivox, 
Bekesy, and Peters Audiometers; also 
tests of electrical nystagmography. 


® Electro Acoustics: microphones, 
amplifiers, loudspeakers, hearing aid 
components, frequency response 
curves, techniques of sound record- 
ing. 





® Hearing Aids: physical allevia- 
tion of deafness, principles of hearing 
aids, relative uses of insert and exter- 
nal air conduction aids and bone con- 
duction aids, optimum characteristics, 
use of automatic volume control and 
peak limiting, group aids, current 
commercial practice in aid design. 

® Medical Aspects of Hearing Loss. 

® Rehabilitation: disability of deaf- 
ness, deafness in children and adults, 
auditory training. 

® General: diagnosis of faults in 
hearing aids and minor repairs to 
aids, taking of aural impression and 
small scale production of acrylic ear- 
moulds. 4 

An Audiology Technician is also 
recognized as being a Medical Auxil- 
iary. 

I left school at the age of 18 years 
and prior to my present career had 
nine months’ nursing experience at 
Guy’s Hospital, London, and almost 
two years teaching in an Occupational 
Centre for Mental Defectives. My 
present age is almost 23 years. 

I would welcome any opportunity 
for working in a hospital or research 
centre doing mainly Clinical Audi- 
ometry. 


(Miss) DELIA E. BOWMAN 


Warwickshire House, Gower St., 
London, W.C.1, England. 
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WALNUT 
CABINET * 


THESE, PLUS MANY OTHER FINE 









Ultra-Thin 
Smallest Ever 


Contact Qualitone for full 
information on these instruments 
PLUS dealer benefits that 

include free insurance, free 
bonus instruments, dealer profit 
sharing programs! 


AUDECIBEL — SEPTEMBER 1960 














Qualitone’s all new Medical Audiometer is so complete, func- 
tionally, it matches the accuracy and performance of elaborate 
clinic-type audiometers fulfilling all requirements for the Ameri- 


INSTRUMENTS, ARE ALSO AVAILABLE AT QUALITONE 


QUALITONE’S ait new MEDICAL AUDIOMETER 


is another quality instrument in the fine line of Qualitone 
products that make fitting more accurate...selling easier 









NEW 
LATEST INDICATOR EASY 
CIRCUITRY LIGHTS TO READ 
DESIGN StAls NEW 
¥ EXTERNAL KC LARGE sase 
SPEAKER ok VU-METER RECORDING 
x | % — apgustasie JACK 

poemerenen PATIENT MICROPHONE = SAWTOOTH AND 

SIGNAL CORD WHITE - NOISE 

A-C SOCKET % it PHONOGRAPH —_ INCORPORATED 
*. x Peas SWITCH 
NEW i LOUDNESS 
(oe BALANCE 

STYLING * —. 
TALK - BACK 
MICROPHONE 
CALIBRATED * en JACK 
wee FREE 
Ye FIELD 
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e— VARIABLE 


ATTENUATOR 
Two ate 
ROOM 
TESTING tes ee 
2+ muTING 
SPEECH 2h 
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VARIABLE ee 
* PATIENT'S x. SOUND 
SIGNAL BOOTH 
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H1-LOW yy ~ DIAL CONTROL 
—— oe TONE INTERRUPT AUTOMATIC 
CONTROL REVERSIBLE Cacen BONE os 
INTERRUPTER MASKING LIMITOR 
SWITCH 


can Standards Association as general diagnostic. Yet its modern 
design—lightweight— portable—desk-top styling—fits into any 
kind of evaluation testing! 


SPEECH AND MINIATURE 
PURE TONE | HIDDEN 
| AUDIOMETER > EAR 





Qualitone Hearing Aid Company 

Linden Hills Station 

Minneapolis 10, Minnesota 

_} Contact me immediately, I’m 
interested in Qualitone Products. 


_j Send me more information about 
Qualitone’s Audiometers. 











_State 
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BRAND 


‘| why you're wise to specify “EVEREADY” BATTERIES! 














| “EVEREADY” BRAND FEATURES A COMPLETE LINE 
¥, cs fe) a BATTERIES FOR ALL TYPES. OF HEARING AIDS. 
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